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Session Begins 1:00 pm CST

Periodic Audio Testing Occurring

Listening to the Webinar

* The audio for today’s webinar is being broadcast through your
computer. Please make sure your speakers are turned on or your
headphones are plugged in.

* You can control the audio broadcast via the Audio & Video panel.
You can adjust the sound by “sliding” the sound bar left or right.

« If you are having sound quality problems check your audio controls
by going through the Audio Wizard which is accessed by selecting the
microphone icon on the Audio & Video panel.
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Listening to the Webinar, continued

If you do not have sound capabilities on your computer or
prefer to listen by phone, dial:

712-432-6297
Pass Code:
558341#
This is not a Toll Free number




Listening to the Webinar, continued

MOBILE Devices supported include iPhone, iPad, Android
Devices, Kindle Fire HD)**

Individuals can download the free Blackboard Collaborate App from the
Apple Store, Google Play or Amazon
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**Closed Captioning is not visible via the Mobile App and there is limited access to the white
board for individual's using voice over technology

Captioning

* Real-time captioning is provided during this webinar.

* The caption screen can be accessed by choosing the
E icon in the Audio & Video panel.

* Once selected you will have the option to resize the captioning window,
change the font size and save the transcript.

Submitting Questions

* You may type and submit questionsin
the Chat Area Text Box or press Control-
M and enter text in the Chat Area - ot

+ If you are connected via a mobile device
you may submit questions in the chat
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Please note: This webinar is being recorded and can
be accessed on the website at

http://www.ada-accessibletech.or;
within 24 hours after the conclusion of the session.
This 15 where you =i bt your questions to the sresenters.
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http://www.ada-accessibletech.org

Customize Your View

* Resize the Whiteboard where the Presentation slides
are shown to make it smaller or larger by choosing
from the drop down menu located above and to the
left of the whiteboard. The default is “fit page”

* Resize/Reposition the Chat, Participant and Audio &
Video panels by “detaching” and using your mouse to
reposition or “stretch/shrink”. Each panel may be
detached using the icon in the upper right corner of
each panel.

Setting Preferences

* Depending on your system settings you may receive visual and audible
notifications when individuals enter/leave the webinar room or when other
actions are taken by participants. This can be distracting.

* To turn off notifications (audible/visual)
* Select “Edit” from the tool bar at the top of your screen
* From the drop down menu select “Preferences”
* Scroll down to “General”

« select “Audible Notifications”
then Uncheck anything you don’t want to receive and “apply”

« Select “Visual Notifications”
then Uncheck anything you don’t want to receive and “apply”

* For Screen Reader User — Set preferences through the setting options
within the Activity Window (Ctrl+slash opens the activity window)

Technical Assistance

* If you experience any technical difficulties during the
webinar:

1. Submit a message regarding your issue via the chat area
and the Moderator will address your concern via a
private chat with you and/or refer it to one of the Great
Lakes ADA Center IT Staff to contact you off line; or

2. Call 877-232-1990 (V/TTY)
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Mission
Create and maintain digital environments
that offer equal access to ALL.

Digital Accessibility Experts™

2 ot Lot



mailto:aaron@accessible360.com
mailto:kcassel@accessible360.com

Agenda

1.Legality and liability

2.What is considered 3rd party?
3.Remediation & vendor relations
4.Finding 3rd party tools

5.When you run out of ideas
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The legality and liability
of using inaccessible 3rd
party tools in your
website
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Digital Accessibility

* 1in 5 Americans ~ 56.7 million people?!

» Aging population
» Four categories:

vision physical cognitive auditory
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Carlos Gil v. Winn-Dixie Stores

“Winn-Dixie has violated the ADA
because the inaccessibility of its website
has denied Gil the full and equal
enjoyment of the goods, services,
facilities, privileges, advantages or
accommodations that Winn-Dixie offers
to its sighted customers.”

- Judge Robert Scola, of the Southern District of Florida
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Winn Dixie - Ruling Summary

1. Winn-Dixie’'s website was a place of
public accommodation under the ADA

2. The website was deemed inaccessible
based on testimony

3. Winn-Dixie was required to remediate
and conform to WCAG 2.0 standards

a. This applies to 3rd party vendors that
interact with the site as well
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Winn-Dixie Aftermath

* Plaintiff attorneys now have precedent

* ADA cases are brought to court in
states like NY, FL, PA, MA, CA, TX

* Number of cases nearly tripled from
2017 to 2018

* In CA plaintiffs can seek up to $4,000
per instance via Unruh Civil Rights Act

Digital Accessibility Exports™
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Guidelines - WCAG

Developed through the W3C with

goal of providing a single shared
standard for web content

accessibility that meets the needs

of individuals, organizations, and
governments internationally
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What is 3rd Party

* No clear guidance from courts on
what is and isn’t third party

» Broadly defines code that is not
developed or maintained by your
organization
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What is 3rd Party - Examples

» Google Maps
* Product Review Services
* eCommerce Platform (sometimes)

* Instagram feed
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What may or may not be 3rd
party

Open source libraries

« Packages like carousels, dropdown
menus

» Frameworks like Bootstrap,
Foundation, jQueryUl

* A Wordpress theme

car s fiff et
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23

Digital Accessibility Experts™

Summary

* You control the code
« Ifitis on your site, you own it

+ Licensing plays a role
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Identifying 3rd Party Code

* Look for an iframe

* Look for assets (images/CSS/JS)
coming from external domains

» Network traffic and forms submitting
to external domains

+ Some are invisible (server-side APIs)
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Selecting 3rd Party
Vendors

Digital Accessibility Experts™
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Selecting Vendors

Ask questions! Most don’t take
accessibility seriously.

* Will they fix issues found?
+ Are accessibility issues treated as
features or defects?

* Get it in writing when possible
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Selecting Vendors

Learn about their roadmap
User forums and other reviews

Evaluate! Don't just take their word
for it

Accessibility can change as product
evolves

ACCESSIBLEZE0
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Selecting Vendors
Voluntary Product Accessibility
Template (VPAT)
* A report of known defects
* Usually self-generated
 Trust but verify!
DS . e
Existing Vendor
Relationships
. -
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Existing Vendors - Overview

¢ Aim to minimize risk

e Sometimes the best course of action
is to remove or replace

e Check your contract

® Reach out - many vendors are
unaware and need educating
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Existing Vendors - Overview

¢ Work through account rep if
possible. Product/Sales often gets
better results than support.

e Often support is only option

e Write it out as descriptively as
possible
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Existing Vendors - Messaging

e Use a “praise sandwich”

¢ Explain the need thoroughly

e Explain risk for you (and them)

e Clearly define who is affected

¢ Reiterate these are defects. You are
not requesting features.

Digital Accessibility Experts™ 8
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Existing Vendors - Messaging

¢ Communicate that accessibility is
critical for selection and renewals

® Describe business opportunity vs.
competitors
e See BentoBox

¢ Be persistent
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Existing Vendors - Avoid

¢ Social media can be toxic and
backfire

e Threatening will not move your issue
up the list

Digital Accessibility Experts™ 35 o e

Existing Vendors - Contracts

¢ Understand what you signed and/or
are signing

® These are bugs that you should not
should not have to pay to fix

¢ Understand your liability vs. vendor
in legal action

Diaital Accossibilty Exports™ 3 s i
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https://restauranttechnologynews.com/2019/08/is-your-restaurant-website-ada-accessible/

Existing Vendors - Contracts

Q: Are accessibility issues a deal
breaker?

A: They don’t need to be. Be aware of
your risk and include remediation plan
in your contracts.
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Third-party open source
libraries

e Depends on size of maintainer team

e File a bug report

e Reach out to maintainer(s) directly
and offer to help

e Remember the maintainers are
generally unpaid volunteers!

Digital Accessibility Experts™
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Our Vendor Isn't
Responsive
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Other Options

¢ Fix the issue yourself
¢ If you have access to the code
¢ Understand upgrade issues
e Writing post-render fixes (risky)

Ouomeree e
Other Options

¢ Sometimes you have no choice but
to use inaccessible third-party
content
¢ “Reasonable efforts”
¢ “Undue burden”

e Do what you can to mitigate effects
¢ Provide alternative user flows
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Evaluating & Managing Accessibility in 3™
Party Web Content

You May Type and Submit questions in the Chat Area Text Box
or press Control-M and enter text in the Chat Area

Questions & Archive

The session today was recorded and will be archived tomorrow
at www.ada-accessibletech.org



http://www.ada-accessibletech.org/

Resources - Web/General

World Wide Web Consortium (W3C)
https://www.w3.org

WCAG Web Content Accessibility Guidelines (WCAG)
https://www.w3.org/WAI/WCAG20/quickref

Section508.gov - Automated Tools Stance:
https://section508.gov/content/automated-evaluation-tools

Videos

Screen Reader Demo: https://youtu.be/Q1gHxM1nP00
Sip & Puff Joystick: https://youtu.be/tVulLGrab9JA

Sip & Puff Typing: https://youtu.be/Bhj5vs9P5cw

Digital Accessibility Experts™ 43 e
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